NO MARKETING
AUTOMATION
STRATEGY?

52% of marketing professionals agree that the most significant barrier e
to marketing automation success is the lack of an effective strategy.”

The first step in determining strategy is to understand how your Q
audience buys, such as budget, time required to close a deal, and
decision-making group size.

*Marketing Automation Trends Survey, Ascend2 and Research Partners, February 2016

OUR AUTOMATION RELATED @ ANOTHER REDH EB2B. M
SERVICES @ BLOG POST GREAT READ ods co



http://redhouseb2b.com/how-automatic-is-your-marketing/
http://redhouseb2b.com/prospect-development-101-before-you-nurture-know-their-nature/
http://redhouseb2b.com/how-automatic-is-your-marketing/
http://redhouseb2b.com/prospect-development-101-before-you-nurture-know-their-nature/
http://redhouseb2b.com/capabilities/marketing-automation/
http://redhouseb2b.com/how-automatic-is-your-marketing/
http://redhouseb2b.com/prospect-development-101-before-you-nurture-know-their-nature/
http://www.redhouseb2b.com
http://redhouseb2b.com/capabilities/marketing-automation/

	Related BlogPost1 Icon Link 5: 
	BlogPost2_Icon Link 5: 
	Button 2: 
	Button 3: 
	Content Services Icon 5: 
	Content Services Text Link 5: 
	Related BlogPost1 Text Link 5: 
	BlogPost2_TextLink 5: 
	Redhousehealthcare: 
	com site 5: Off

	Button 4: 


